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This worksheet is intended to help you refine what you already know about your product or service, and the market research you may need. This worksheet mirrors the ‘The eight steps of market research’ found in the Market Research factsheet.
Step 1: Define your situation.
Who is the 'ideal' customer  who will buy your product or service?
What are your sales goals?
What is the best distribution or market channel for your product or service? 
Step 2: Define your product or service.
Can you list three benefits to your potential customer for your product or service? (Think about the advantages you offer that your competition can't or doesn't.)
Step 3: Create the objective(s) of your market research.
Does your market area have enough people who will buy your product or use your service?
Step 4: Look at existing information.
Please choose either yes, no or not applicable from the specific boxes.
Please choose either yes, no or not applicable from the specific boxes.
Is there current need or demand for your product or service?
Please choose either yes, no or not applicable from the specific boxes.
Does trend data indicate increased consumption of your product or service? 
Please choose either yes, no or not applicable from the specific boxes.
How much is your target audience willing to pay for your product or service? Are your prices in line with their expectations? 
Please choose either yes, no or not applicable from the specific boxes.
Are all your costs – producing, labelling, distribution and marketing – included in the price you will charge?
Step 5: Collect additional information (if needed).
What do your potential customers think about the different aspects of your product or service? 	
Step 6: Analyze the research.
Do any of the findings indicate areas of opportunity or challenges to your business objectives?
How do your customers find out about products or services like yours?
Step 7: Create actions based on your findings.
What are the best methods to promote or advertise your product? 
In three to six months, check your sales against your business goals. 
Step 8: Track your results.
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To create a fillable form so that clients can use it to enter their own data to learn more about how to do market research. 
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